
 

JOB DESCRIPTION 

 

Date:    March 2017 

Job Title:        Content Specialist 

FLSA:   Exempt 

Reports To:    Publisher  

Department:   The Willamette Group 

 

Job Summary: 

Create compelling, audience-oriented copy for a wide-variety of marketing, advertising, and publicity 

materials, including: general promotional copy; consumer and back cover copy; print, internet, and 

broadcast advertising; Harvest House (HH) websites; internet marketing; and media materials.  

Express a consistent, compelling, and brand-appropriate voice throughout all communications. 

Proofread and edit marketing materials to ensure company standards are met.    

 

Essential Job Functions:  

 Advertising—Create compelling, audience-oriented copy for a wide variety of uses, including 

trade and consumer advertising for print, internet, and broadcast media.  

 Blog—As assigned, create articles (either original or pulled content) for the HH blog and other 

brand-related websites. 

 Social Media—Pull compelling content from books for use on social media. Work with 

product-specific teams to create messaging for book campaigns for use on social media.  

 Consumer / Back Cover Copy—Write compelling, audience-oriented copy for assigned books, 

as well as handle associated communication with authors/agents, prepare author bios when 

needed, and manage relevant database entry. 

 Brainstorming—Give creative input on a variety of projects including titling/subtitling of books, 

marketing campaigns, and other tasks as assigned.   

 Newsletters—Write newsletters and articles for use on HH websites and for direct-to-

consumer initiatives. 

 Free Content—Pull and/or write appropriate content from HH books to create free resources 

that can be used as giveaways on websites, social media, author sites, etc. 

 Marketing Campaigns—Create compelling, audience-oriented copy for a variety of print and 

digital campaigns. 

 Website—Partner with the marketing team to write content for the HH website and other niche 

websites as assigned. 

 Press Releases—Back-up Senior Publicist in writing press releases as assigned for author 

news/announcements if needed. 

 Proofreading—Provide proofreading support as needed for consumer content such as catalogs, 

print ads, web articles, etc.   

 Other duties and special projects, as assigned. 

 

 

 

 

 

 



Required Knowledge, Skills, and Abilities: 

 Excellent spelling, grammar, editing, and proofreading skills. 

 Excellent experience writing creative, audience-oriented copy, clearly and concisely. 

 Excellent ability to vary tone and message based on medium, target audience, and product. 

 Excellent ability to receive and incorporate feedback to meet the goals of the copy. 

 Understanding of product, target audience, and competitive activities in the market or ability to 

learn quickly. 

 Strong ability to work both in a team environment and on your own without losing 

effectiveness. 

 Strong experience with current social media platforms, blogging, etc. 

 Excellent attention to detail and accuracy. 

 Proven ability to manage schedule to meet project deadlines. 

 Strong ability to work under deadline pressure while producing high-quality work. 

 Strong interpersonal communication skills both verbally and in writing. 

 Strong working knowledge of MS Office software. 

 

Qualifications: 

 Bachelor’s degree in Communications, Journalism, or English preferred or equivalent 

experience in a writing-related field.  

 Minimum three years’ experience as a copywriter required. 

 Well-developed portfolio to demonstrate strong writing skills and ability to write copy for a 

wide range of audiences and writing styles. Samples required. 

 Values innovation. 

 Commitment to the mission of Harvest House and its core values. 

 

Job Location and Equipment Utilized:   
Located in the Willamette Group. General office environment. Standard office equipment used with a 

significant time spent using a computer. 


